
Paid Traffic Lessons & The Sneaky Octopus



Topics We’ll Cover
➔ We’ll Have A Little Chat About The Following

◆ Facebook Ads
◆ Facebook Retargeting
◆ PPC Search Ads
◆ PPC Display Ads
◆ PPC Gmail Ads
◆ PPC Display Retargeting
◆ Email Marketing

➔ Ready?



Why Pay For Traffic?
➔ Speed Up Results

◆ Clients Now vs Clients Later
◆ Get Clients Off Your Back While You Do SEO

➔ Allow You To Make More Money Per Client
◆ Increase Client Lifetime Value (LTV)

➔ More Important => Make You More Valuable To Your Clients!



Don’t Be A One-Trick Pony!
➔ SEOs Can Be Replaced

➔ PPC’rs Can Be Replaced

➔ Facebook Ad’rs Can Be Replaced

➔ Expert Marketers Are Hard To Replace



Search Vs Social
➔ Boils Down To Intent!

➔ Search Engines = Higher Intent
◆ They Know Something Exists => They Want You To Help Them

➔ Social Media = ‘Digital Billboard’
◆ For Offers People Don’t Know Exist
◆ They Can’t ‘Google’ It Because They Don’t Know It’s Out There



Both Can Blow Up Business
➔ Google = 3.5 Billion Searches Per DAY

➔ Facebook = 1.9 Billion Monthly Users

➔ Your Client’s Customers Are On Both
◆ But Intent/Services Will Drive Which Traffic Sources You Use



The Sneaky Octopus



The Sneaky Octopus



Tool List
➔ Here’s What You’ll Need:

◆ Automated Website Audit Tool
◆ Landing Page (To Embed Tool) + Thank You Page (Conversion Tracking)
◆ Email Delivery Method
◆ Call Booking Calendar / Scheduler (Optional)
◆ Traffic :)

➔ Boooo….You’ll Probably Have To Spend Money On This
◆ Have A Marketing Budget For Your Business



The Offer
➔ Typically 2 Types Of Offers

◆ Moving Toward Gain
◆ Moving Away From Pain

➔ Target Is Small Business Owners

➔ The Sneaky Octopus Plays Off Pain
◆ Is Your Website Broken?
◆ Is Your Website Costing You Business?
◆ Is Your Website Losing You Customers?
◆ Basic Stuff That A Small Business Owner Would Hate



The Core Offer Setup
➔ Website Audit

◆ Automated Using MySiteAuditor
◆ An SEO Audit That Allows Easy Transition Into SEO / Marketing

➔ Landing Pages
◆ Clickfunnels

➔ Email Follow-ups
◆ Zapier
◆ Link To Call Booking Software

● Calendly



The Landing Pages Logo Created In Canva

Audit Form Embedded



The Landing Pages - Conversion Codes

Conversion Codes On LP

- Facebook Pixel - View Content
- Google Remarketing Code



The Landing Pages - Conversion Codes

Conversion Codes On Thank You

- Facebook Pixel - Lead
- Google Remarketing Code
- Google Conversion Code



Front End Traffic
➔ The Initial Traffic Comes From

◆ Facebook Ads
◆ PPC Search Ads
◆ PPC Gmail Ads
◆ PPC Display Ads

➔ All Targeting Cold Traffic



Facebook Ads
➔ Campaign Details

◆ Campaign Type: Traffic
● Get Clicks (Visitors) As Fast As Possible

➔ Targeting
◆ Split Ad Sets By Desktop & Mobile
◆ Geo: California
◆ Ages: 28+
◆ Gender: Male + Female
◆ Behavior => Small Business Owner



Facebook Ads (Cont.)



Facebook Ads (Cont.)

Bright Contrasting Image

No Button Used



Facebook Ads (Cont.)
➔ Key Stats

◆ Total Spent = $237.87
◆ 8 Leads
◆ $29.73 Per Lead
◆ Desktop Outperformed Mobile
◆ All Leads Came In Monday - Friday (Work Week)



PPC Search Ads
➔ Campaign Details

◆ Keyword Based Targeting
● Trying To Get Highest Intent Traffic

➔ Targeting
◆ Search Network Only - All Features
◆ Geo: California



PPC Search Ads (Cont.)

Callout Extensions

‘Instant’
‘Free’
‘Fast’



PPC Search Ads (Cont.)

Broad Modified 
Used To Build 
Out Keyword List



PPC Search Ads (Cont.)
➔ Key Stats

◆ Total Spent = $233.93
◆ 6 Leads
◆ $38.98 Per Lead
◆ Desktop Outperformed Mobile
◆ Most Leads Came In Monday - Friday (Work Week)



PPC Gmail Ads
➔ Reach People With Ads Right In Their Gmail

◆ Keyword Based Targeting (Broad Match Only)
● Targets Based On Related Words In Their Inbox

◆ Topic Targeting
● Targets Based On Websites They Visit/Topics In Their Inbox

➔ Appears In Social and Promotion Tabs
◆ Won’t Appear In ‘Primary’ Tab
◆ Shows On Both Mobile & Desktop



PPC Gmail Ads (Cont.)
➔ Campaign Details

◆ Keyword Based Targeting
● Targets Based On Related Words In Their Inbox

➔ Targeting
◆ Display Network Only - All Features
◆ Geo: California
◆ Manual CPC
◆ Rotate Ads Indefinitely
◆ Schedule (Segment Hours)
◆ Location (Target IN Location)



PPC Gmail Ads (Cont.)



PPC Gmail Ads (Cont.)

Segment Ad Schedule 
To Narrow Down On 
Winning Days/Times



PPC Gmail Ads (Cont.)



PPC Gmail Ads (Cont.)



PPC Gmail Ads (Cont.)



PPC Gmail Ads (Cont.)



PPC Gmail Ads (Cont.)

Top Converting Keyword



PPC Gmail Ads (Cont.)

Expanded Ad Shows 
After Someone Clicks 
The Collapsed Ad



PPC Gmail Ads (Cont.)
➔ Key Stats

◆ Total Spent = $615.91
◆ 9 Leads
◆ $68.43 Per Lead
◆ Desktop Outperformed Mobile
◆ Most Leads Came In Monday - Friday (Work Week)
◆ Topic Targeting Did Not Convert



PPC Display Ads
➔ Campaign Details

◆ Keyword Based Targeting
◆ Topic Based Targeting

➔ Targeting
◆ Display Network Only - Drive Action
◆ Geo: California



PPC Display Ads (Cont.)



PPC Display Ads (Cont.)

All These Ads Converted



PPC Display Ads (Cont.)

Top Converting Keywords

Top Converting Topic



PPC Display Ads (Cont.)
➔ Key Stats

◆ Total Spent = $619.86
◆ 6 Leads
◆ $103.31 Per Lead
◆ Desktop Outperformed Mobile
◆ Most Leads Came In Monday - Friday (Work Week)



Back End Traffic
➔ The Follow-Up Traffic Comes From

◆ Facebook Retargeting Ads
◆ PPC Remarketing Ads (Display)
◆ Email Follow-up

➔ All Targeting Non-Leads



Facebook Retargeting
➔ Campaign Details

◆ Campaign Type: Conversion
● We Optimized For Conversions Because Our Audience Was Super Small
● If Bigger (500+) => Would Use Unique Reach

➔ Targeting
◆ Targeted ‘All Visitors’ Custom Audience
◆ Excluded ‘All Leads’ Custom Audience



Facebook Retargeting (Cont.)



Facebook Retargeting (Cont.)

No Button Used



Facebook Retargeting (Cont.)
➔ Key Stats

◆ Total Spent = $10.89
◆ 1 Lead
◆ $10.89 Per Lead



PPC Display Remarketing Ads
➔ Campaign Details

◆ Display Network Only => Marketing Objectives
● Drive Action => Get Someone To Buy Something On Your Website

➔ Targeting
◆ Targeted ‘All Landing Page Visitors’ Custom Audience
◆ Excluded ‘All Thank You Page Visitors’ Custom Audience



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)



PPC Display Remarketing (Cont.)
➔ Key Stats

◆ Total Spent = $49.11
◆ Total 2 Leads
◆ $24.55 Per Lead



Email Followup
➔ Campaign Details

◆ 3 Email Sequence
● 1 Initial Email

○ Sent From MySiteAuditor
● 2 Additional Followups Spaced 24 Hours Apart

○ Sent From Zapier

➔ Goal Is To Drive Leads To Phone Call
◆ Calendly Link Sent In Each Email



Email Followup (Cont.)



Email Followup (Cont.)

EMAIL 1



Email Followup (Cont.)

48 Hour Delay

24 Hour Delay

Email #2

Email #3

New Lead



Email Followup (Cont.)

EMAIL 2



Email Followup (Cont.)

EMAIL 3



Email Followup (Cont.)
➔ Key Stats

◆ 2 Calls Booked
● 1 From Email 1
● 1 From Email 2



The Numbers
➔ Total Spent = $1767.57

➔ Total Leads = 32
◆ CPL = $55.23

➔ Total Calls Booked = 2
◆ Call Booking Conversion = 6.2%
◆ Cost Per Call Booked = $883.78

➔ Total New Clients = 1 (Pending Payment)
◆ $1494/Month SEO Deal!



The Numbers (Cont.)
➔ ROI (Potential)

◆ Total Spent = $1767.57
◆ Client Value = $1494/Mo
◆ Avg Client Retention (SEO)

● 8+ Months
◆ Potential Total Collected = $11,960
◆ ROI = 576%

● Not Counting Upsells



The Numbers (Cont.)
➔ ROI (Potential)

◆ Total Spent = $1767.57
◆ Client Value = $1494/Mo
◆ Avg Client Retention (SEO)

● 8+ Months
◆ Potential Total Collected = $11,960
◆ ROI = 576%

● Not Counting Upsells

BUT WE CAN MAKE IT BETTER!



Recommended Updates
➔ Only Target Desktop For The Following:

◆ Facebook Ads
◆ PPC Search Ads
◆ PPC Gmail Ads
◆ PPC Display Ads

➔ Just Doing This Would Make:
◆ Total Cost = $692.58  ($1,074.99 Total Savings)
◆ Total Cost Per Lead = $21.64 ($33.58 Savings Per Lead)
◆ Total Cost Per Call = $346.29 ($537.49 Savings Per Call)



Recommended Updates (Cont.)
➔ Add a Full Email Followup Sequence (5-7+ Emails)

◆ Use An Autoresponder Versus Zapier
● Measure Open Rates
● Use Custom Links To Track Which Emails Book Calls

○ Google Analytics (Google UTM Builder)
○ Clickmagick.com

➔ Set Up Automation To Remove Leads That Book Call From List
● Drip.co => Use URL Based Action To Remove Subscriber From List
● Will Need Calendar To Redirect After Booking

○ Youcanbook.me ($10/Month)



Recommended Updates (Cont.)
➔ Be NICHE Specific

◆ Increase Relevance By Calling Out Specific Client Types
● Ex: Dentists, Plumbers

➔ Use a Non-SEO Facebook Page
● Eliminate Preconceived Biases!
● Use a Brand or Personal Page

○ Ex: Simple Website Audits
○ Ex: Jason McKim



Big Takeaways
➔ Don’t Be A One-Trick Pony

◆ Become A Marketing Strategist/Consultant To Your Clients
◆ Knowing 1 Traffic Source Doesn’t Make You a Marketer

● It Makes You Expendable

➔ Have A System In Place For Getting Clients For Yourself
◆ If You Don’t Have A Consistent, Systematic Way To Get Clients You Do Not Have A Business

● You Have A Hobby



Download A Copy Of The Slides At:
https://TheSneakyOctopus.com


